BurdaMedia

Obchodni podminky spoleénosti BurdaMedia Extra s.r.o. platné pro spolupraci
v ramci projektu ,,Dny Marianne 2025“ pro subjekty s provozovnami a e-shopy
provozovanymi na tizemi Ceské a Slovenské republiky

1. Obecn4 ustanoveni
1.1 Pro ucely téchto Obchodnich podminek se pod dale uvedenymi pojmy rozumi nasledujici:
Agentura: Medialni zastupce Partnera, jehoz piesné oznaceni je uvedeno v Zavazné

Akce:

Aplikace DM:

Casopis / Casopisy:

Dodavatel:

Event Manager:

rezervaci, kterou Agentura podepisuje za Partnera, popf. spolu
s Partnerem. Agentura je na zakladé samostatné smlouvy uzaviené
s Partnerem opravnéna Partnera zastupovat v oblasti marketingu a PR.

Dodavatelem organizovana nakupni akce nazvana Dny Marianne, ktera
probéhne ve dnech 11. — 14. 4. 2025 v Ceské republice a na Slovensku (Dny
Marianne jaro, dale jen ,,DMJ*), a ve dnech 12. - 15.9. 2025 v Ceské republice
a na Slovensku (Dny Marianne podzim, dale jen ,,DMP*). Podstatou Akce je
nabidnout Kupujicim moZnost zvyhodnéného ndkupu ve vybranych
provozovnach a/nebo na e-shopu Partnera, ve kterych Kupujicim Partner
poskytne predem konkrétné stanovenou slevu/darek/sluzbu. Cilem akce
z pohledu Partnera je podpora prodeje vyrobku a sluzeb Partnera.

Mobilni aplikace, jejimz prostfednictvim mize Kupujici za poplatek ziskat
seznam nabidek a Slevové kupony do vybranych provozoven
a Slevové kody do zucastnénych e-shopd.

Magazin Marianne nebo Marianne Bydleni nebo Marianne Venkov a styl (podle
specifikace Casopisu uvedené v Zavazné rezervaci), jejichz vydavatelem je
Dodavatel.

BurdaMedia Extra s.r.o., IC: 152 73 598, se sidlem Praha 3, Pfemyslovska
2845/43, PSC 130 00. Dodavatel je ¢eskou pravnickou osobou, spole¢nosti s
ruCenim omezenym, zapsanou v obchodnim rejstitku vedeném Méstskym
soudem v Praze v oddile C, vlozka 1405.

Klientské webové rozhrani provozované Dodavatelem, jehoz prostiednictvim je
Partnerovi umoznéno vyplnit a odeslat udaje potfebné pro i€ast na Akci, véetné
konkrétni specifikace nabidky plnéni ve vztahu ke Kupujicim, a dorucit
Dodavateli v elektronické podobé prostfednictvim elektronické sité podklady,
jejichz predani je pro realizaci plnéni Dodavatele v ramci Akce nezbytné.
Rozhrani Event Manageru je dostupné nejpozdéji od 2. 1. do 31. 1. 2025 pro
DMJ a od 27. 5. do 20. 6. 2025 pro DMP na adrese
https://slevy.marianne.cz/partner.



https://slevy.marianne.cz/partner

BurdaMedia

Kupujici:

Modul:

Partner:

Slevovy kéd:

Slevovy kupon:

Strany:

Zavazna rezervace:

Zakaznicka linka:

Kazdy, kdo v priibéhu Akce, tedy ve dnech 11. — 14. 4. 2025 v Ceské republice
a na Slovensku (DMJ), a ve dnech 12. — 15. 9. 2025 v Ceské republice a na
Slovensku (DMP), ptedlozi v provozovné Partnera Slevovy kupon, nebo na e-
shopu Partnera zada Slevovy kod z Casopisu ¢&i z Aplikace DM a splni podminky
na ném uvedené.

Prezentace Partnera v Casopisech dle zvoleného formatu o znaGce a poskytované
sleve, darku ¢i sluzbé, poskytované v provozovné po piedlozeni Slevového
kuponu a/nebo na e-shopu po zadani Slevového kodu, obsahujici ptipadné dalsi
podminky potfebné pro ziskani slevy.

Klient Dodavatele, ktery se ucastni Akce a jehoz piesné oznaceni je uvedeno
v Event Manageru a Zavazné rezervaci.

Ko6d umistény v kuponové knizce, ktera je soucasti Casopisu ¢ v Aplikaci DM,
pfi jehoz zadani je (pii splnéni piipadnych dal$ich podminek uvedenych
v Modulu pro e-shop) Partner povinen ve svych e-shopech poskytnout
Kupujicimu blize specifikovanou slevu, darek, ¢i sluzbu.

Papirovy kupon umistény v kupénové knizce, kterd je soucasti Casopisu &i
elektronicky kupon obsazeny v Aplikaci DM, pfi jehoz predlozeni je Partner
povinen ve vybranych provozovnach poskytnout Kupujicimu slevu, darek ¢i
sluzbu, ktera je na ném piesné specifikovand, a ktery piipadné obsahuje dalsi
podminky, které je Kupujici povinen splnit pro ziskani slevy.

Dodavatel, Partner, pfipadné¢ Agentura.

Smluvni dokument vystaveny Dodavatelem Partnerovi (pfipadn¢ Agentuie) za
ucelem ucasti na Akci, obsahujici potfebné udaje vcetné podrobné specifikace
nabidky Partnera ve vztahu ke Kupujicim, obsahujici podrobnou specifikaci
plnéni Partnera (ptip. Agentury) poskytovaného v ramci Akce.

Partnerem provozovana telefonicka, e-mailové, pfipadné také ve form¢ chatu,
podpora pro dotazy Kupujicich b&hem trvani Akce, tj. 11. — 14. 4. 2025 v Ceské
republice a na Slovensku (DMJ) a 12. — 15. 9. 2025 v Ceské republice a na
Slovensku (DMP), v Casovém rozmezi standardni provozni doby zakaznické
linky Partnera.

1.2 Veskeré vztahy mezi Dodavatelem a Partnerem, které nejsou t€émito Obchodnimi podminkami
upraveny, se fidi pfisluSnymi pravnimi predpisy platnymi na tizemi Ceské republiky, zejména
zakonem ¢. 89/2012 Sb., obCansky zakonik.

2. Predmét Obchodnich podminek

2.1 Tyto Obchodni podminky upravuji prava a povinnosti Dodavatele a Partnera, ptipadné
Agentury pii poskytovani plnéni v rdmci realizace Akce.
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2.2 Tyto Obchodni podminky jsou z&vazné pro vSechny Partnery a Agentury, ktefi svym podpisem
pfipojenym k Zavazné rezervaci vyjadii souhlas s udaji a podminkami uvedenymi
v Zévazné rezervaci a v téchto Obchodnich podminkach. Podpisem Zavazné rezervace
ze strany Dodavatele a Partnera nebo Agentury dochazi k uzavieni smlouvy, jejimz predmétem
je zavazek kazdé ze smluvnich stran poskytnout plnéni specifikované v Zavazné rezervaci a
téchto Obchodnich podminkach (,,Smlouva“). Schvalené specifikace v Event Managerovi jsou
pro strany po schvaleni Zavazné rezervace také zavazné.

23 Partner a Agentura nejsou opravnéni Zavaznou rezervaci piijmout s jakymikoli svymi dopliky
nebo vyhradami; takové pfijeti se povazuje za jeji odmitnuti.

2.4 Dodavatel si vyhrazuje pravo rozhodnout o ti¢asti Partnera nebo Agentury na Akci. Dodavatel
je opravnén odmitnout Gcast Partnera nebo Agentury na Akci z jakéhokoliv diivodu, zejména
pfi naplnéni kapacity Akce.

2.5 Partnery Akce mohou byt pouze aktivni klienti, ktefi v roce 2025 u Dodavatele jiz objednali ¢i
planuji objednat inzerci

v titulu Marianne, Marianne Bydleni nebo MarianneVenkov a styl, a to nejpozdéji do vydani 9/25.

Podminkou ucasti pro Partnery ze segmentu elektro a vybaveni Domdacnosti/dekor je objednavka

inzerce v roce 2025 (nejpozdéji do vydani 9/25) v titulu

Marianne a Marianne Bydleni.

3. Prava a povinnosti Dodavatele
3.1 Dodavatel je povinen:
a) Propagovat Akci v Casopisech a v ramci reklamnich kampani na Casopisy

v / na jinych médiich.

b) Poskytnout Partnerovi prostor o velikosti 1/6, 1/3, 2/3 nebo 1/1 inzertni strany
v Casopise Marianne 4/2025 nebo Marianne Bydleni 4/2025 nebo Marianne
Venkov a styl 4/2025 (DMJ) a v ¢asopise Marianne 9/2025 nebo Marianne Bydleni
9/2024 nebo Marianne Venkov a styl 9/2024 (DMP) v sekci vénované prezentaci
partneri Akce, a to formou prezentace nabidky Partnera na Akci. Umisténi
prezentace zalezi na Dodavateli. Dale se Dodavatel zavazuje uvetejnit v Aplikaci
DM seznam provozoven a piipadné i e-shopti Partnera, ve kterych Akce probiha
(vCetn¢ adres a oteviraci doby).

c) Poskytnout Partnerovi prostor na webové strance Akce veénované prezentaci
nabidky partnera na Akci vcetn€ prezentace a uvedeni kontaktnich udajti Partnera,
pripadné provozoven Partnera, ve kterych Akce probiha.

d) Zajistit dle navrhu Dodavatele zpracovani grafické podoby a naslednou vyrobu
Modulu Partnera pro provozovnu (provozovny). Logo, typ pisma a/nebo ,,firemni
barvy*“ Partnera nemohou byt pouzity jako soucast grafického navrhu
a Dodavatel neni povinen je pouzit. Partner je povinen se k navrhu vyjadrit
do 24 hodin od jeho doruceni v pracovnich dnech. V pfipad¢, Ze se Partner
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g)

h)

nevyjadii k navrhu v pozadované lhite, navrh je povazovan za Partnerem
odsouhlaseny. Partner je opravnén odmitnout navrh pouze v pfipad¢ obsahovych
chyb ¢i nekvalitniho zpracovani. Subjektivni nesouhlas s grafickou podobou neni
divodem k odmitnuti navrhu. Partner je opravnén pozadovat maximalné
3 korektury navrhu.

Zajistit dle navrhu Dodavatele grafické zpracovani a naslednou vyrobu Slevového
kuponu Partnera pro provozovnu (provozovny) s obsahovymi nalezitostmi
uvedenymi v ¢l. 1.1 téchto Obchodnich podminek. Logo, typ pisma a/nebo
»firemni barvy* Partnera nemohou byt pouzity jako soucast grafického navrhu
a Dodavatel neni povinen je na Slevovém kuponu pouzit. Partner je povinen
se k navrhu zpracovanému Dodavatelem vyjadiit do 24 hodin od jeho doruceni
v pracovnich dnech. V prfipad¢, Ze se Partner nevyjadii k navrhu v pozadované
lhité, navrh je povazovan za Partnerem odsouhlaseny. Partner je opravnén
odmitnout navrh pouze v piipadé obsahovych chyb ¢i nekvalitniho zpracovani.
Subjektivni nesouhlas s grafickou podobou neni divodem k odmitnuti navrhu.
Partner je opravnén pozadovat maximalné 3 korektury navrhu.

Zajistit dle navrhu Dodavatele zpracovani grafické podoby a naslednou vyrobu
Modulu Partnera pro e-shop; Logo, typ pisma a/nebo ,,firemni barvy* Partnera
nemohou byt pouzity jako soucast grafického navrhu a Dodavatel neni povinen je
pouzit. Partner je povinen se k navrhu vyjadfit do 24 hodin od jeho doruceni
v pracovnich dnech. V pfipad¢€, Ze se Partner nevyjadii k navrhu v pozadované
lhité, navrh je povazovan za Partnerem odsouhlaseny. Partner je opravnén
odmitnout navrh pouze v piipadé obsahovych chyb ¢i nekvalitniho zpracovani.
Subjektivni nesouhlas s grafickou podobou neni divodem k odmitnuti navrhu.
Partner je opravnén pozadovat maximalné 3 korektury navrhu.

Uvetejnit Modul a Slevovy kupon pro provozovnu nebo Modul se Slevovym
kédem pro e-shop Partnera ve specidlni pfiloze Dny Marianne ve vydani
&. 4/2025 Casopisu Marianne (DMJ), & 9/2025 Casopisu Marianne (DMP)
a v Aplikaci DM, které¢ budou vyslovné oznaceny v Zavazné rezervaci.

Dodat Partnerovi propagacni materialy, plakaty/samolepky/ piipadn¢ cocky
na bezpe€nostni brany, s logem Dny Marianne pro propagaci Akce, a to
v pfiméfeném mnozstvi pro urcité vybrané provozovny Partnera, ve kterych bude
Akce probihat. Cogky na bezpe¢nostni brany doda Dodavatel pouze na vyzadani
Partnera. Pokud si Partner o ¢ocky na bezpecnostni brany nepozada, Dodavatel je
nebude Partnerovi poskytovat. Partner zadda do Event Managera vybrané
provozovny, kam ma Dodavatel propagacni materialy dorucit, nejpozdéji do 31.
1. 2025 na DMJ a do 20. 6. 2025 na DMP. Po tomto datu Dodavatel dodava
propagacni materidly v po¢tu dle svého uvazeni na adresu centraly Partnera.
Partner nasledn¢ propagacni materidly na vlastni ndklady rozeSle do svych
provozoven, ve kterych bude Akce probihat. Partner nese naklady na distribuci
a dopravu propagacnich materiald i v ptipad¢, kdy v Event Managerovi zada
chybné ¢i neexistujici adresy. Dodavatel upozorni Partnera emailem odeslanym na
Partnerem poskytnuty emailovy kontakt, k jakému dni maji propaga¢ni materialy
dorazit na adresu Partnera. Pokud propagacni materidly nedorazi Partnerovi
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nejpozdéji do 31. 3. 2025 (DMJ) nebo do 1. 9. 2025 (DMP), je Partner povinen
ihned informovat Dodavatele a dohodnout se s nim na nahradnim zaslani. Pokud
Partner Dodavatele neinformuje, ztraci narok na obdrzeni propagacnich materiali.

Dodavatel disponuje veskerymi pravy a opravnénimi vztahujicimi se k Akci, bez kterych
by nebylo mozné ze strany Dodavatele, Partnera nebo Agentury naplnit ucel spoluprace
v ramci Akce. Jedna se zejména o pravo uzivat logo a vyuzivat veskeré reklamni plochy
pronajaté Dodavatelem za i€elem propagace Akce na naklady Dodavatele. Pokud témito vyse
uvedenymi pravy a opravnénimi nebude Dodavatel schopen disponovat sam, zavazuje
se zajistit, aby tato prava a opravnéni vztahujici se k Akci byla zajisténa tfeti osobou.

Prava a povinnosti Partnera

Partner je povinen:

a)

b)

d)

Dodat Dodavateli grafické podklady pro zpracovani Modulu, tedy produktovou
fotografii v tiskové kvalité 300 DPI, text s kompletni nabidkou a kompletni seznam
adres vsech provozoven Partnera, ve kterych bude Akce probihat, véetn¢ oteviraci
doby a kontaktnich udajl, a to nejpozdéeji do 31. 1. 2025 (DMJ) nebo do 20. 6.
2025 (DMP) v elektronické podob¢ nahranim na https://slevy.marianne.cz/partner.

Pokud Partner nedoda Dodavateli grafické podklady radné (tj. takovym zplisobem,
v takovém formatu a takovych parametrt, jak uvadéji tyto Obchodni podminky a
piislusna technicka specifikace) a vcas, neni Dodavatel povinen Modul Partnera
vypracovat a uvetejnit. Pokud Dodavatel z diivodu prodleni Partnera s dodanim
podkladii urcitou plochu Partnerovi neposkytne a prezentaci Partnera na této plose
neuvefejni, je opravnén na Partnerovi pozadovat smluvni pokutu dle odst. 7.1.
téchto Obchodnich podminek.

Umistit v provozovnach Partnera viditeln€ promo materialy propagujici Akci, které
budou Partnerovi pfedany Dodavatelem, konkrétné samolepku/poster
na sklo do vylohy provozoven Partnera, a to po dobu celkem 7 dnti pied zah4jenim
Akce a po celou dobu trvani Akce az do jejiho skonceni, tj. od 4.4. do 14. 4. 2025
véetné (DMJ) a od 5.9. do 15. 9. 2025 véetné v Ceské republice a na Slovensku
(DMP.

Na webovych strankach Partnera, ktery ma zakoupeno partnerstvi v ramci e-shopu,
propagovat Akci na své domovské strance (homepage), a to po dobu celkem 7 dnt
pred zahidjenim Akce az do jejiho skonceni, tj. od 4. 4. do 14. 4. 2025 vcetn¢
(DMIJ) a od 5. 9. do 15. 9. 2025 véetné v Ceské republice a na Slovensku (DMP) .

Ve dnech konani Akce, tj. v obdobi 11. — 14. 4. 2025 v Ceské republice
i na Slovensku (DMJ) a vobdobi 12. — 15. 9. 2025 v Ceské republice a
na Slovensku, poskytnout Kupujicimu pii nakupu v provozovné (od pocatku
oteviraci doby) nebo na e-shopu (od 00:01 hod. pfislusného dne) Partnera plnéni
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g)

h)

3

k)

uvedené v Aplikaci DM ¢&i Casopisech (konkrétné na Slevovém kuponu pii nakupu
v provozovne ¢i v Modulu pro e-shop po zadani Slevového kodu pii nakupu na e-
shopu). Partner neni opravnén svévoln¢€ menit, nebo dokonce zrusit po dobu trvani
Akce slibené plnéni poskytované Kupujicimu.

Dodrzet ve dnech 11.- 14. 4. 2025 v Ceské republice a na Slovensku (DMIJ),
ve dnech 12. — 15. 9. 2025 v Ceské republice a na Slovensku (DMP) oteviraci
dobu obvyklou pro tyto dny (patek, sobota, nedéle, pond¢li), popt. oteviraci dobu
prodlouzit, nikoliv v8ak zkratit; oteviraci dobu je Partner povinen pfedem oznamit
Dodavateli (vyplnit na strankach https://slevy.marianne.cz/partner v zalozce
Pobocky); oteviraci doba bude uvefejnéna na specialni microsite Akce nebo
v Aplikaci DM v adresafi provozoven.

Zajistit ve dnech konani Akce, 11. 4. — 14. 4. 2025 (DMJ) a 12. — 15. 9. 2025
v Ceské republice a na Slovensku (DMP) provoz Zéakaznické linky pro Kupujici,
pokud Partner Zakaznickou linkou disponuje.

V ptipadé, ze z divodu vyCerpani zasob nebude moci Partner poskytnout
Kupujicimu slibené plnéni, je povinen poskytnout plnéni jiné, co nejpodobnéjsi
pivodnimu, a to minimalné ve stejné nebo vyssi hodnoté, jako plnéni ptivodni.
Pokud to bude mozné, da Partner v takovém ptipadé¢ Kupujicimu vybrat
z n¢kolika variant ndhradniho plnéni.

Oznamit Dodavateli GspéSnost podpory prodeje, zejména sdélenim tdaje, kolik
Kupujicich splnilo podminky uvedené na Slevovém kuponu, resp. v Modulu pro e-
shop, a pozadovalo a obdrzelo slibené plnéni, a to nejpozdéji do 5. 5. 2025 za DMJ
a nejpozdéji do 6. 10. 2025 za DMP v Ceské republice a nejpozdgji do 13.10. 2025
za DMP na Slovensku, prostfednictvim formulafe, ktery bude v dostatecném
predstihu zaslan Dodavatelem na e-mailovy kontakt Partnera uvedeny v Event
Managerovi.

Poskytnout minimalni slevu na cely sortiment ve vysi 25 % na zbozi a sluzby, nebo
darek odpovidajici poskytnuté slevé (podléha schvaleni Dodavatele). Partner
podnikajici v segmentu vybaveni domadcnosti/dekor je povinen poskytnout
minimalni slevu ve vysi 20 % na zbozi a sluzby, nebo darek odpovidajici
poskytnuté slevé (podléha schvaleni Dodavatele). V ptipad¢ platby kartou hlavniho
partnera Akce (Mastercard) poskytnout dodatecnou slevu dalsich 3 % pro drzitele
této platebni karty v Ceské republice. Poskytnuti slevy dle nesmi byt podminéno
vys$i ceny nakupu, obsahu zakoupeného sortimentu ¢i jakymikoliv dal§imi
pozadavky. V piipad¢, Ze sleva nebude z diivodu opomenuti Partnera poskytnuta,
je Partner povinen poskytnout dodatecné pInéni. Po podpisu Zavazné rezervace se
lze od vyse slev odchylit pouze na zakladé pisemné dohody s Dodavatelem.

Zajistit, ze reklama na Akci ¢i jind propagace, kterou Partner zajistuje vlastnimi
prosttedky (zejména na svych webovych strankach, socialnich sitich ¢i jinym
zptisobem) obsahuje jasn¢ definované podminky Akce, zejména poskytnuti slevy
¢i jin¢ho plnéni ze strany Partnera (napf.: provozoven ,,sleva plati po predlozeni
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Slevového kuponu z Casopisu Marianne, Marianne Bydleni, Marianne Venkov a
styl nebo Aplikace DM*; u e-shopt: ,,sleva plati pti zadani slevového kodu, ktery
najdete v Casopisech Marianne, Marianne Bydleni, Marianne Venkov a styl nebo
Aplikaci DM*). Kazda online prezentace, reklama na Akci ¢i jinad propagace,
kterou Partner zajist'uje vlastnimi prostredky, navic podléhé pisemnému schvaleni
ze strany Dodavatele, a to z diivodu zachovéni jednotnosti. Dodavatel v tomto
ohledu poskytne Partnerovi na vyzadani az 5 grafickych online formatt takoveé
reklamy. Partner je povinen zaslat Dodavateli zadani takové reklamy nejpozdéji do
28. 3. 2025 na DMJ a nejpozdéji do 29. 8. 2025 na DMP.

Partner se timto vyslovné zavazuje zajistit, aby po celou dobu konédni Akce, tj. ve dnech DMJ
11.—14.4.2025 v Ceské republice a na Slovensku a ve dnech DMP, 12.-15.9.2025v Ceské
republice a na Slovensku, neprobihala v provozovnach Partnera uvedenych v Seznamu
provozoven, a na zadném e-shopu Partnera (neni-li v Seznamu e-shopil), jina propagacni ¢i
marketingova akce, ktera by formou poskytovani slev, darkli nebo podobnych vyhod
podporovala prodej vyrobkli a sluzeb Partnera nebo vyrobkii a sluzeb tfetich osob. Pro
odstranéni pochybnosti se za takovou zakazanou jinou propagacni ¢i marketingovou akci
povaZuje i propagacni ¢i marketingova akce na eshopu Partnera, ktery ma zakoupené
partnerstvi pouze pro kamenné obchody, a naopak, akce v kamennych obchodech u Partnera,
jenz ma zakoupené partnerstvi pro eshop. Vyjimecné, zejména pii doprodeji staré kolekce, pii
delsi dobu trvajicich akcich pro stalé ¢i klubové zakazniky, nebo drzitele zakaznickych
slevovych karet apod. (,Jiné akce‘), mize po pfedchozim pisemném oznameni Dodavateli a
jeho pisemném souhlasu Partner slevy v dobé konani Akce poskytovat, to vSak pouze za
podminky, Ze:

a) Kupujicimu poskytne plnéni, jehoz hodnota bude souctem plnéni poskytnutého
v ramci Jiné akce a plnéni, které jsou uvedeny a detailnéji specifikované v Event
Manageru (poptipad¢ v Zavazné rezervaci) a tedy poskytnutého na zéklade téchto
Obchodnich podminek a Zavazné rezervace (tj. napiiklad poskytne nejprve slevu
dle podminek Jiné akce a z takto zlevnéného zbozi poskytne dalsi slevu
v ramci Akce nebo ke zbozi zlevnénému v ramci Akce poskytne dalsi
vyhodu/darek dle podminek Jiné akce), nebo

b) Kupujicimu poskytne plnéni, uvedené a detailnéji specifikované v Event Manageru
(poptipad¢ v Zavazné rezervaci) na zaklad¢ téchto Obchodnich podminek a
Zavazné rezervace (tj. v ramci Akce), jehoz hodnota bude vzdy vys$si nez hodnota
plnéni poskytovaného v ramci Jiné akce.

Partner nebo Agentura se zavazuje zajistit, aby uzivatelské jméno a heslo poskytnuté
Dodavatelem pro pfistup do Event Manageru byly sdéleny pouze osobam opravnénym jednat
za Partnera ve vécech tykajicich se spoluprace pii realizaci Akce. Partner a Agentura se takto
zavazuji zajistit, aby veSkeré podklady a informace, které prostfednictvim Event Manageru
preda Partner Dodavateli, byly spravné a Uplné. Dodavatel neodpovida za ptipadnou Skodu,
ktera vznikne v disledku ptedani nespravnych ¢i neuplnych podkladt a informaci osobou, ktera
neopravnén¢ ziskala k uzivatelskému jménu a heslu Partnera pfistup.
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Pokud je Zavazna rezervace podepsdna Partnerem 1 Agenturou, ma se za to,
ze Agentura je opravnéna Partnera pfi realizaci Akce zastupovat, a to v rozsahu podrobného
rozdéleni kompetenci a odpovédnosti za plnéni povinnosti plynoucich z tcasti na Akci, které
bude uvedeno v ptiloze Zavazné rezervace. V takovém piipad¢ se tato ptiloha stava nedilnou
soucasti Smlouvy vzniklé ve smyslu ¢l. 2.2 téchto Obchodnich podminek. Nebude-li tato
ptiloha k Zavazné rezervaci pfiloZena, nebo nebude-li zcela upravovat vztah mezi Partnerem
a Agenturou, Partner a Agentura odpovidaji za splnéni povinnosti spole¢né a nerozdiln¢.

Pokud je Zavazna rezervace podepsana pouze Agenturou, ma se za to, ze Agentura je opravnéna
Partnera pii realizaci Akce zastupovat ve vSech zalezitostech. Rozdé€leni kompetenci a
odpovédnosti mezi Agenturu a Partnera za plnéni povinnosti plynoucich z ucasti na Akci je
jejich interni zaleZzitosti; za splnéni téchto povinnosti odpovidad Dodavateli vyhradné Agentura,
zejména odpovida za splnéni povinnosti Partnera dle tohoto ¢lanku 4. To nema vliv na prava
Dodavatele viici Partnerovi, zejména na prava dle ¢l. 7 téchto Obchodnich podminek.

Pokud si Partner zakoupi prezentaci své nabidky v provozovng, obdrzi pouze prezentaci své
provozovny (nikoli webu ¢&i e-shopu), tzn. prezentace v Casopisech, na microsite a v Aplikaci
DM nebudou obsahovat odkazy na internetové stranky ¢i e-shop Partnera. Prezentaci
internetovych stranek ¢i e-shopu Partnera si mize Partner objednat pouze formou dokoupeni
patficnych modult pro e-shopy dle nabidky Dodavatele.

Partner nebo Agentura nejsou opravnéni inzerovat i nabizet Slevové kupony
ani Slevové kody na svych webovych strankach, e-shopu, socidlnich sitich nebo
v jakékoli (elektronické ¢i pisemné) komunikaci vii¢i svym zakaznikdm.

Partner a/ nebo Agentura dale nejsou opravnéni nabizet slevu na jiné produkty,
nez které jsou soucasti nabidky, na kterou se dle Smlouvy uplatni Slevové kupony
¢i Slevové kody. Partner nebo Agentura jsou povinni k poskytnuti slevy ¢i jiného plnéni vzdy
pozadovat po Kupujicim ptedlozeni Slevového kuponu ¢&i zadani Slevového kodu z Casopisu
¢i prostiednictvim Aplikace DM.

Partner a / nebo Agentura nejsou opravnéni sdélit ¢i poskytovat Slevové kupony
¢i Slevové kody jakékoliv tieti osobe, zejména pokud hrozi, Ze by tieti osoba Slevové kupony
¢i Slevové kody jakymkoliv zpisobem zvefejnila.

Partner a / nebo Agentura nejsou opravnéni zacit s Akci diive, Akci dfive ukoncit
ani Akci prodlouZit, ¢i jinak ¢asove nastavit, nez jak je uvedeno v podminkach Akce dle téchto
Obchodnich podminek a dalSich dokumentech tvoticich Smlouvu. Povinnost z predchozi véty
se neuplatni v ptipad¢ produktii, které si Kupujici dle jejich povahy objednava s predstihem a
je nutne, aby provozovnu navstivil vicekrat
a pfipadn€ svoji objednavku upravil (napf. zakazkovy nabytek, kuchyn¢ atd.). V takovych
ptipadech mize Partner uvést, Ze objednavku je mozné vytvofit s pfedstihem, pficemz Slevovy
kupon je tfeba k takové objednavce dolozit. Urceni, zda je to v ramci Akce mozné, je zcela na
Dodavateli. V ptipad¢ pochybnosti jsou Partner nebo Agentura povinni se Dodavatele dotazat,
zda lze vyjimku dle tohoto odstavce uplatnit.
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Prava spojena s Akci

Akce je duSevnim vlastnictvim Dodavatele, ktery si vyhrazuje k Akci veskerd prava.
Bez piedchoziho pisemného souhlasu Dodavatele neni nikdo opravnén vyuzivat konani Akce,
zejména neni opravnén kopirovat, napodobovat ¢i jinak pouzivat promo materialy propagujici
Akci, kopirovat vizualy dodané Dodavatelem nebo pouzit logo Akce. Partner anebo Agentura
timto souhlasi s tim, aby Dodavatel pro ucely Akce pouzival jejich loga a jiné materialy, které
mohou byt chranény pravnimi ptedpisy a které pro ucely Akce Partner a Agentura Dodavateli
predaji nebo urci.

Veskeré informace a udaje tykajici se Akce, které nejsou dle téchto Obchodnich podminek
vyslovné uréeny ke zvefejnéni ¢i ke zpfistupnéni tfetim osobam, a informace tykajici
se Obchodnich podminek, Zavazné rezervace a Smlouvy mezi Dodavatelem a Partnerem nebo
Agenturou jsou pfedmétem obchodniho tajemstvi Dodavatele.

Partner a Agentura se na zaklad¢ téchto Obchodnich podminek a Smlouvy zavazuji, Ze promo
materialy propagujici Akci nebo prezentaci Akce Ci jeji podobu, které jim budou dodany
ze strany Dodavatele, neposkytnou tfeti osob¢ ani nezpfistupni vetfejnosti dfive, nez k tomu
budou dle téchto Obchodnich podminek opravnéni, tedy k datu publikace Casopisii, které
budou obsahovat Moduly a dalsi zalezitosti souvisejici s Akci. Podoba promo materiald
propagujicich Akci a podoba prezentaci Akce je ve vyhradni kompetenci a na vyhradnim
uvazeni Dodavatele. Partner nebo Agentura budou poskytovat Dodavateli v tomto ohledu pouze
soucinnost a sva nezdvazna doporuceni. Partner a Agentura nejsou opravnéni promo materialy
k Akci pouzit k jakymkoliv jinym ucelim, nez je prezentace a propagace Akce.

Partner a Agentura udéluji Dodavateli opravnéni uzit udaje poskytnuté dle téchto Obchodnich
podminek pro své marketingové a propagacni ucely.

Odména, platebni podminky

Partner nebo Agentura jsou povinni zaplatit Dodavateli za poskytnuty inzertni prostor
a za ostatni formy propagace poskytnuté na zakladé téchto Obchodnich podminek a Smlouvy
odmeénu dle platného ceniku uvedeného v Zavazné rezervaci plus prislusnou zakonnou DPH.

Odmeéna dle odst. 6.1 téchto Obchodnich podminek je splatnd bezhotovostnim prevodem
na bankovni tcet Dodavatele vedeny v CZK: ¢.u. 46455000/2700 vedeny u Unicredit Bank
a.s., a to nejpozdéji do Ctrnacti (14) dni od vystaveni danového dokladu (faktury) ktery je
na thradu odmény Dodavatel povinen vystavit. Partner nebo Agentura je v pfipadé prvni
inzerce povinen uhradit zalohovou fakturu, a to nejpozdé€ji do 20. 2. 2025 v ramci DMJ
a do 17.7.2025 v ramci DMP. Pro piipad prodleni s thradou faktury je Partner nebo Agentura
povinna zaplatit Dodavateli smluvni pokutu ve vysi 0,05 % z dluzné ¢astky denné od prvniho
dne prodleni do zaplaceni a zarovei zaplatit plnou cenikovou cenu inzerce (tj. cenu inzerce bez
poskytnuté slevy.) To nema vliv na dalsi prava Dodavatele dle téchto Obchodnich podminek.
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7.2
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7.6

7.7

7.8

7.9

7.10

Smluvni pokuta

Porusi-li Partner povinnosti uvedené v odst. 4.1 pism. h) nebo pism. i) t€chto Obchodnich
podminek, jsou Partner nebo Agentura (spole¢né a nerozdiln€) povinni zaplatit Dodavateli
smluvni pokutu ve vysi 100.000 K¢ za kazdé jednotlivé poruseni nékteré z uvedené povinnosti.

Porusi-li Partner povinnosti uvedené v odst. 4.1 pism. a), pism. b) nebo pism. f) téchto
Obchodnich podminek, jsou Partner nebo Agentura (spolecné a nerozdiln€) povinni zaplatit
Dodavateli smluvni pokutu ve vysi 50.000 K¢ za kazdé jednotlivé poruseni nekteré z uvedené
povinnosti.

Porusi-li Partner povinnosti uvedené v odst. 4.1 pism. c), pism. d), pism. €) nebo pism. k) téchto
Obchodnich podminek, jsou Partner nebo Agentura (spolecné a nerozdiln€) povinni zaplatit
Dodavateli smluvni pokutu ve vysi 60.000 K¢ za kazdé jednotlivé poruseni nekteré z uvedené
povinnosti.

Porusi-li Partner povinnost uvedenou v odst. 4.1 pism. j) téchto Obchodnich podminek, jsou
Partner a/nebo Agentura (spole¢n¢ a nerozdiln€) povinni zaplatit Dodavateli smluvni pokutu ve
vysi 50.000 K¢ za kazdé jednotlivé poruseni.

Porusi-li Partner jakoukoliv povinnost uvedenou v odst. 4.2 téchto Obchodnich podminek, jsou
Partner a/nebo Agentura (spole¢n¢ a nerozdiln€) povinni zaplatit Dodavateli smluvni pokutu ve
vysi 100.000 K¢ za kazdou provozovnu, ve které bude probihat propagacni ¢i marketingova
akce, a smluvni pokutu ve vysi 500.000 K¢ za kazdy e-shop, na kterém bude probihat
propagacni ¢i marketingova akce, ktera formou poskytovani slev nebo dark nebo podobnych
vyhod podporuje prodej vyrobki a sluzeb Partnera nebo vyrobkt a sluzeb tietich osob.

Porusi-li Partner nebo Agentura povinnosti uvedené v odst. 4.7 nebo 4.8 téchto Obchodnich
podminek, jsou Partner a/nebo Agentura (spolecné a nerozdiln€) povinni zaplatit Dodavateli
smluvni pokutu ve vysi 600.000 K¢ za kazdy den, kdy jednotlivé poruseni dle téchto ¢lankt
trva. Jednotliva poruseni dle odst. 4.7 a 4.8 se posuzuji kazdé samostatné.

Porusi-li Partner nebo Agentura povinnosti uvedené v odst. 4.9 téchto Obchodnich podminek,
jsou Partner a/nebo Agentura (spolecné a nerozdiln€) povinni zaplatit Dodavateli smluvni
pokutu ve vysi 600.000 K¢ za kazdé jednotlivé poruseni.

Porusi-li Partner povinnosti uvedené v odst. 4.10 a 5.3 téchto Obchodnich podminek,
je Partner a/nebo Agentura (spolecné a nerozdilng) povinna zaplatit Dodavateli smluvni pokutu
ve vys$i 600.000 K¢ za kazdé jednotlivé poruseni této povinnosti.

Provozovnami se pro ucely tohoto odstavce 7 téchto Obchodnich podminek rozumi
téz jednotlivé provozovny obchodniho fetézce, lékdren nebo jiné provozovny, se kterymi
Partner uzaviel smlouvu za uc¢elem ucasti Partnera na Akci.

Partner a Agentura prohlasuji, ze souhlasi s vys$i smluvnich pokut dle tohoto odstavce 7 téchto
Obchodnich podminek, nebot’ si jsou védomi, Ze nesplnéni jejich smluvnich povinnosti je
zplsobilé poskodit dobré jméno a diivéryhodnost Dodavatele a Casopisti a tim negativnim
zplisobem mimo jiné ovlivnit usp&$nost Akce a prodej Casopisi.
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7.11

7.12

7.13

7.14

7.15

8.1

8.2

8.3

Vznikem naroku ¢i zaplacenim smluvni pokuty ze strany Partnera nebo Agentury neni dot¢en
narok Dodavatele na odménu uvedenou v Zavazné rezervaci a narok na nahradu skody v plné
VySi.

Porusi-li Dodavatel povinnosti uvedené v odst. 3.1 téchto Obchodnich podminek, je povinen
zaplatit Partnerovi souhrnnou smluvni pokutu ve vysi 40.000 K¢&, nebo nabidnout pfimétenou
kompenzaci ve form¢ inzerce. Nepovazuje se vSak za poruseni téchto Obchodnich podminek,
pokud nedojde ke splnéni povinnosti Dodavatele uvedené v odst. 3.1 z divodu, Ze Partner
neuvede v seznamu provozoven v Event Manageru vSechny provozovny, které se Akce Gcastni,
nebo nespravné uvede jméno, adresu provozovny nebo pii pfevzeti materiali neposkytne
potiebnou soucinnost a dale pokud nedodd Dodavateli podklady pro inzerci
a pripravu propagacnich materialt a Slevovych kupond.

Partner, Agentura ani Dodavatel nejsou povinni platit smluvni pokutu tehdy, porusi-li zdvazky
uvedené v téchto Obchodnich podminek z diivodu pisobeni vyssi moci, tj. zejména z diivoda
havarie, pozaru, povodné ¢i jiné ptirodni katastrofy, epidemie a podobné udalosti, pokud jim
nemohli ani pfi vynalozeni rozumné poZzadovateln¢ho usili zabranit. To neplati, jedna-li
se o nesplnéni povinnosti, s jejimz splnénim byla povinna strana v prodleni uz v okamziku, kdy
nastal pfipad vyssi moci. Partner, Agentura i Dodavatel se zavazuji informovat se o vzniku
vys$§i moci a postupovat tak, aby poruseni povinnosti a Skody z toho vzniklé byly co nejmensi.

Smluvni pokuta je splatna bezhotovostnim pievodem na ucet Dodavatele nebo Partnera
uvedeny v Zavazné rezervaci, a to do 10 (deseti) dnli od doruceni pisemné vyzvy k jejimu
zaplaceni Partnerovi nebo Dodavateli.

Partner a / nebo Agentura berou na védomi, Ze logo ,,Dny Marianne* je ochrannou znamkou
a ze jsou opravnéni tuto ochrannou znamku pouzit jen k tcelu a zptisobem uvedenym v téchto
Obchodnich podminkach a v Zavazné rezervaci. Partner a Agentura se zavazuji dbat o to,
aby ochranna znamka nebyla nikdy pouzita znevazujicim zplsobem ani zplsobem, ktery
by poskozoval nebo mohl poskodit dobrou povést Dodavatele nebo jeho vyrobki a sluzeb.
V piipadé poruseni jakéhokoli zavazku Partnera a Agentury z tohoto odstavce je Dodavatel
opravnén pozadovat po Partnerovi a Agentuie (spoleén€ a nerozdiln€) a Partner a Agentura
(spolecné a nerozdiln€) se zavazuji zaplatit Dodavateli smluvni pokutu ve vysi 150.000 K¢
za kazdé jednotlivé poruseni tohoto zavazku Partnera nebo Agentury.

Doba trvani a ukonceni spoluprace

Spoluprace mezi Partnerem a / nebo Agenturou a Dodavatelem bude probihat vzdy po dobu
nezbytné nutnou pro splnéni veskerych povinnosti smluvnich stran vyplyvajicich ze Zavazné
rezervace a z téchto Obchodnich podminek, resp. ze Smlouvy.

Smlouvu uzavienou postupem dle odst. 2.2 t€chto Obchodnich podminek nelze vypovédeét.
Smlouva mtze byt ukonc¢ena pisemnou dohodou stran.

Pro pfipad, Ze by kterdkoliv ze stran porusila své povinnosti, pfi¢emz na tuto skutecnost byla
upozornéna a zavadny stav neodstranila ani v poskytnuté piiméfené lhtté, nebo pro piipad,
ze by kterdkoliv ze stran své povinnosti poruSila podstatnym zpisobem, je druha strana
opravnéna jednostrann¢ odstoupit od Smlouvy uzaviené postupem dle odst. 2.2 téchto
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9.1

10.

10.1

10.2

10.3

10.4

Obchodnich podminek. Smlouva v tomto pfipad¢ zanika ke dni, v némz byl projev vile
opravnéné strany od Smlouvy odstoupit dorucen v pisemné podob¢ druhé stran¢ porusujici své
povinnosti. Pro cely tohoto odstavce se Partner a Agentura povazuji za jednu stranu téchto
Obchodnich podminek a Smlouvy.

Naklady na plnéni

Neni-li v Zavazné rezervaci nebo téchto Obchodnich podminkach uvedeno jinak, nese kazda
Strana naklady, které ji vznikly s plnénim podle Smlouvy.

DalSi ujednani

Strany se zavazuji poskytnout si vzajemné¢ a vcas veskeré informace a podklady, které jsou
nezbytn€ nutné pro fadné a v€asné plnéni zavazkl plynoucich z téchto Obchodnich podminek
a ze Smlouvy. V zalezitostech tykajicich se Smlouvy jsou opravnény jednat za smluvni strany
tyto kontaktni osoby:

za Dodavatele:
akce@burda.cz, mobil: +420 737 700 077

za Partnera:
osoby uvedené v Zavazné rezervaci a pfihlasce vyplnéné Partnerem (pfip. i agenturou).

Pokud néktera ze stran preda druhé strané za ucelem plnéni povinnosti plynoucich
ze Smlouvy materidly, k nimz se vazou patenty, autorskd prava €i jind prava obdobného
charakteru, zlstavaji ji tato prava zachovana a neptechdzeji zadnym zptisobem na dalsi stranu.

Strany se zavazuji vyuzivat informace ziskané od druhé strany v souvislosti s plnénim téchto
Obchodnich podminek a Smlouvy pouze pro ucely této Smlouvy. Partner a Agentura berou
na védomi, Ze se Smlouva s Partnerem nebo Agenturou se uzavird jako nevyhradni,
tedy ze Dodavatel mé& neomezené pravo zvolit si dal$i smluvni partnery Akce.

Partner je opravnén stornovat Zavaznou rezervaci a odstoupit od této Smlouvy, aniz by mu
vznikla povinnost zaplatit odstupné ve vysi urcené v Zavazné rezervaci, do 14 (¢trnacti) dnti od
podpisu  Zavazné rezervace. Pokud dojde ke stornovani Zavazné rezervace,
a tedy odstoupeni od Smlouvy po uplynuti 14 (Ctrnacti) dnt od podpisu Zavazné rezervace,
je Partner povinen zaplatit Dodavateli odstupné ve vysi plné ceny (vCéetné DPH) uvedené
v Zavazné rezervaci, a to do 5 (péti) dnti od doruceni pisemného oznameni od odstoupeni
¢i CasteCného odstoupeni od Smlouvy Dodavateli. Partner vSak neni opravnén Zavaznou
rezervaci stornovat, pokud zbyva do terminu vydani Casopisi 50 (padesat) dni a méng.
Stornovat Zavaznou rezervaci a odstoupit od Smlouvy je mozné pouze pisemnym oznamenim
o odstoupeni od Smlouvy, které musi byt doruc¢eno Dodavateli. Pokud bylo prostfednictvim
Zavazné rezervace objednano vice riznych inzertnich ploch, je mozné stornovat Zavaznou
rezervaci, a tedy odstoupit od Smlouvy i jen ¢astecne.
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11.

11.3

11.4

11.5

11.6

Zavérecna ustanoveni

Ustanoveni téchto Obchodnich podminek tvoii nedilnou soucast kazdé Zavazné rezervace,
resp. Smlouvy uzaviené mezi Dodavatelem a Partnerem dle odst. 2.2 téchto Obchodnich
podminek. V piipadé, ze Zavazna rezervace obsahuje vyslovné ujednani, které¢ témto
Obchodnim podminkam odporuje, pouzije se prednostn¢ vyslovné ustanoveni Zavazné
rezervace.

Tyto Obchodni podminky mohou byt Dodavatelem kdykoli zménény. O jakékoli zméné
Obchodnich podminek bude Dodavatel Partnera pisemné informovat. Pokud Partner
se zménami Obchodnich podminek nebude souhlasit, ma pravo vypoveédét Zavaznou rezervaci,
resp. Smlouvu, s vypoveédni dobou 30 (tficeti) dnil, ktera zapocne bézet ode dne nasledujiciho
po dni doruCeni pisemné vypovédi. Pripadné zmény Obchodnich podminek
se vSak nijak nevztahuji na Zavazné rezervace, respektive na Smlouvy uzaviené pred ucinnosti
téchto zmén.

V ptipadé, ze se kterékoliv ustanoveni téchto Obchodnich podminek, Zavazné rezervace,
respektive Smlouvy stane neplatnym, neti¢innym nebo nevymahatelnym, nebude tim dotéena
platnost a vymahatelnost ostatnich ustanoveni téchto Obchodnich podminek, Zavazné
rezervace, respektive Smlouvy. Strany se zavazuji nahradit neplatné, neucinné nebo
nevymahatelné ustanoveni ustanovenim platnym, vymahatelnym a G¢innym, které svym
obsahem a smyslem odpovida nejlépe obsahu a smyslu ustanoveni ptivodniho, které¢ se stalo
neplatnym, neu¢innym nebo nevymahatelnym.

Tyto Obchodni podminky se fidi ¢eskym pravnim fadem. Veskeré spory, které vzniknou
z téchto Obchodnich podminek, Zavazné rezervace, resp. Smlouvy, budou piedlozeny
k rozhodnuti ptislusnému (obecnému) soudu Dodavatele.

Tyto Obchodni podminky nabyvaji platnosti a UCinnosti dnem jejich zvefejnéni
na internetovych strankach Dodavatele na adrese https://slevy.marianne.cz/partner (tento odkaz
bude funk¢ni od 2. 1. 2025 pro DMJ a od 27. 5. 2025 pro DMP)
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Terms and conditions of BurdaMedia Extra s.r.o. valid for cooperation on the project “Marianne
Days 2025” for entities with establishments and e-shops operating in the Czech and Slovak

Republics

1. General Provisions

1.1 For the purpose of these Business Terms and Conditions, the terms below shall have the following

meanings:

Agency:

Event:

Application:

Magazine/Magazines:

Supplier:

Event Manager:

Buyers:

Module:

The media representative of the Partner, whose exact designation is stated in the
Binding Reservation, which the Agency signs on behalf of the Partner, or together with
the Partner. The Agency is authorized to represent the Partner in the field of
marketing and PR on the basis of a separate contract concluded with the Partner.

A Supplier-organized shopping event called Marianne Days, which will take place on
April 11 — 14, 2025 in the Czech Republic and in Slovakia (Marianne Days Spring,
hereinafter "MDS") and on September 12 - 15, 2025 in the Czech Republic and
Slovakia (Marianne Days Autumn, hereinafter "MDA"). The essence of the event is to
offer the Buyers the possibility of discounted purchase in selected stores and/or e-
shop of the Partner, where the Partner provides the Buyers with a
discount/gift/service specified in advance. The aim of the event from the Partner’s
point of view is to support the sale of Partner’s products and services.

A mobile application through which the Buyer can get a list of offers and Discount
Coupons for selected stores and Discount Codes for participating e-shops.

The magazine Marianne or Marianne Bydlen{ or Marianne Venkov a styl (according to
the magazine specification given in the Binding Reservation) published by the
Supplier.

BurdaMedia Extra s.r.o., Company ID: 152 73 598, registered office: Prague 3,
Premyslovska 2845/43, postal code 130 00. The Supplier is a Czech legal entity, a
limited liability company, registered in the Commercial Register maintained by the
Municipal Court in Prague in Section C, file 1405.

Web client interface operated by the Supplier, using which the Partner can fill in and
send the data necessary to participate in the Event, including the specification of the
performance offer in relation to the Buyers, and to submit to the Supplier in electronic
form through an electronic network the documents necessary for the implementation
of the Supplier’s performance pertaining to the Event. The Event Manager interface is
available from 2 January to 31 January, 2025 for MDS and from 27 May to 20 June
for MDA, at https://slevy.marianne.cz/partner.

Anyone who presents a Discount Coupon from the Magazine or a Discount Code from
the MD Application in the case of an e-shop at a Partner’s store in the Czech Republic
or Slovakia during the Event, i.e. on April 11 - 14, 2025 (MDS) and on September 12
- 15, 2025 in the Czech Republic and Slovakia (MDA), and meets the conditions
stated therein.

The Partner’s Presentation of the selected format in the Magazines on the brand and
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the discount, gift or service provided at the store upon presentation of the Discount
Coupon and/or on the e-shop upon entering of the Discount Code, optionally
containing additional conditions necessary for obtaining the discount.

Partner: Client of the Supplier who participates in the Event and whose exact designation is

stated in the Event Manager and the Binding Reservation.

Discount Code: The code placed in a coupon book enclosed with the Magazines or the MD Application,

which, when entered by the Buyer, obliges the Partner to provide the Buyer with a
specified discount, gift or service in its e-shop if other set conditions specified in the
e-shop Module are met.

Discount Coupon: A paper coupon placed in a coupon book enclosed with the Magazine or an electronic

Parties:

coupon contained in the DM Application, which, when presented by the Buyer, obliges
the Partner to provide the Buyer with a specified discount, gift or service explicitly
stated on the Coupon, and which optionally contains additional conditions that the
Buyer is obliged to meet in order to obtain the discount.

Supplier, Partner and/or Agency.

Binding Reservation: A contractual document issued by the Supplier for the Partner (or the Agency) for

participation in the Event containing the necessary data, including a detailed
specification of the Partner’s offer to the Buyers and a detailed specification of the
performance of the Partner (or the Agency) provided as part of the Event.

Customer Service: A Partner operated telephone, email or chat-based support for Buyers' inquiries

1.2

2.1

2.2

2.3

2.4

during the Event - i.e. from 11 to 14 April 2025 in the Czech Republic and Slovakia
(MDS) and from 12 to 15 September in the Czech Republic and Slovakia (MDA),
available during the standard operating hours of the Partner's customer service.

All relations between the Supplier and the Partner, which are not regulated by these Terms and
Conditions, are governed by the relevant laws in force in the Czech Republic, in particular Act No.

89/2012 Sb., the Civil Code.

Subject of the Business Terms and Conditions

These Business Terms and Conditions regulate the rights and obligations of the Supplier and the Partner,
or the Agency, in providing performance within the implementation of the Event.

These Business Terms and Conditions are binding for all Partners and Agencies who by their signature
attached to the Binding Reservation agree with the data and conditions stated in the Binding Reservation
and in these Business Terms and Conditions. By signing the Binding Reservation by the Supplier and the
Partner or the Agency, a contract is concluded whose subject matter is the obligation of each Contracting
Party to provide the performance specified in the Binding Reservation and these Business Terms and
Conditions (the “Contract”). After the Binding Reservation is approved, the approved specifications in
the Event Manager also become binding for the Parties.

The Partner and the Agency are not entitled to accept the Binding Reservation with any additions or
reservations; such acceptance shall be deemed to be refusal.

The Supplier reserves the right to decide on the participation of the Partner or the Agency in the Event.
The Supplier is entitled to refuse the participation of the Partner or the Agency in the Event for any
reason, in particular when the capacity of the Event is full.
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2.5

31

Partners of the Event may become only active clients who in year 2025 have by the Supplier
already ordered or plan to order advertising in Marianne, Marianne Bydleni or Marianne Venkov
a styl in the 9/25 issue at the latest. As a condition of participation for Partners from the electrical
and home furnishing/decor segments is the order of advertising in the 2025 issue (no later than
the 9/25 edition) of Marianne and Marianne Bydleni.

Rights and Obligations of the Supplier

The Supplier is obliged to:

a)

b)

d)

Promote the Event in the Magazines and as part of advertising campaigns for the Magazines
in (or using) other media.

Provide the Partner with a space amounting to 1/6,1/3,2/3 or 1/1 of an advertising page in
the Marianne magazine, issue number 4/2025 or the Marianne Bydleni magazine, issue
number 4/2025 or the Marianne Venkov a styl magazine, issue number 4/2025 (MDS) or in the
Marianne magazine, issue number 9/2025 or the Marianne Bydleni magazine, issue number
9/2025 or the Marianne Venkov a styl magazine, issue number 9/2025 (MDA) in the section
dedicated to the presentation of the Event partners, in the form of a presentation of the
Partner’s Event offer. The location of the presentation depends on the Supplier. Furthermore,
the Supplier undertakes to publish in the MD Application a list of Partner stores and e-shops
where the Event takes place (including addresses and opening hours).

Provide the Partner with space on the Event website dedicated to the presentation of the
Partner’s offer for the Event, including the presentation and specification of the Partner’s
contact details, or of the Partner’s stores where the Event takes place.

Provide the graphic design and the subsequent creation of the Module for the Partner’s
store(s) according to the Supplier’s proposal. The Partner’s logo, font and/or “corporate
colors” cannot be used as part of the graphic design and the Supplier is not obliged to use
them. The Partner is obliged to comment on the proposal within 24 hours of its delivery on
working days. In the event that the Partner does not comment on the proposal within the
required time limit, the proposal shall be deemed approved by the Partner. The Partner is
entitled to reject the design only in the case of content errors or poor quality. Subjective
disagreement with the graphic design is not a reason for its rejection. The Partner is entitled
to request a maximum of 3 revisions of the presentation design proposal.

Ensure the graphic design and the subsequent creation of the Discount Coupon for the Partner’s
store(s) according to the Supplier’s proposal and containing the essentials stated in the
paragraph 1.1 of these Business Terms and Conditions. The Partner’s logo, font and/or “corporate
colors” cannot be used as part of the graphic design and the Supplier is not obliged to use them
on the Discount Coupon. The Partner is obliged to comment on the proposal made by the
Supplier within 24 hours of its delivery on working days. In the event that the Partner does
not comment on the proposal within the required time limit, the proposal shall be deemed
approved by the Partner. The Partner is entitled to reject the design only in the case of
content errors or poor quality. Subjective disagreement with the graphic design is not a
reason for its rejection. The Partner is entitled to request a maximum of 3 revisions of the
presentation design proposal.

Ensure the graphic design and the subsequent creation of the Partner Module for the e-shop
according to the Supplier’s proposal; The Partner’s logo, font and/or “corporate colors”
cannot be used as part of the graphic design and the Supplier is not obliged to use them. The
Partner is obliged to comment on the proposal within 24 hours of its delivery on working
days. In the event that the Partner does not comment on the proposal within the required
time limit, the proposal shall be deemed approved by the Partner. The Partner is entitled to
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3.2

4.1

g)

h)

reject the design only in the case of content errors or poor quality. Subjective disagreement
with the graphic design is not a reason for its rejection. The Partner is entitled to request a
maximum of 3 revisions of the presentation design proposal.

Publish the Module and the Discount Coupon for the store or the Module and the Discount
Code for the e-shop in the special supplement called Marianne Days inserted in the Marianne
magazine, issue 4/2025 (MDS), on Marianne magazine, issue 9/2025 (MDA) and the MD
Application, which will be explicitly marked in the Binding Reservation.

Provide the Partner with appropriate quantities of promotional materials (i.e. posters /
stickers and store security gate covers, as appropriate) with the Marianne Days logo for
selected Partner stores, where the Event is to take place. Store security gate covers will only
be provided by the Supplier if requested by the Partner. In the event the Partner fails to
request store security gate covers, they will not be provided by the Supplier. The Partner
specifies in the Event Manager the selected stores where the Supplier is to deliver the
promotional materials no later than January 31, 2025 for MDS and no later than June 20
2025 for MDA. After this date, the Supplier shall supply the promotional materials in a
quantity according to its discretion to the Partner’s headquarters. The Partner will then
distribute the promotional materials at its own expense to its stores where the Event will
take place. The Partner bears the costs of distributing and transporting the promotional
materials also in case it fills in wrong or non-existent addresses in the Event Manager. The
Supplier shall notify the Partner by e-mail sent to the e-mail address provided by the Partner
as to by which day the promotional materials should arrive at the Partner’s address. If the
promotional materials are not delivered to the Partner by March 31, 2025 for MDS and by
September 1, 2025 for MDA at the latest, the Partner is obliged to inform the Supplier
immediately and agree with the latter on a substitute delivery. If the Partner does not inform
the Supplier, it loses the right to receive promotional materials.

The Supplier has all rights and authorizations related to the Event without which the Supplier, Partner
or Agency could not fulfill the purpose of cooperation on the Event. This includes in particular the right
to use the logo and all advertising space leased by the Supplier for the purpose of promoting the Event at
the Supplier’s expense. If the Supplier is unable to secure the abovementioned rights and authorizations
for itself, it undertakes to ensure that these rights and authorizations relating to the Event are secured
by a third party.

Rights and Obligations of the Partner

The Partner is obliged to:

a)

b)

Provide the Supplier with graphic materials for the preparation of the Module (product
photo in 300 DPI print quality, text with a complete offer and a complete list of addresses of
all the stores of the Partner where the Project will take place, including opening hours and
contact details), on January 2, 2025 (MDS) or June 20, 2025 (MDA) at the latest in electronic
form by uploading https://slevy.marianne.cz/partner.

If the Partner fails to provide the Supplier with the graphic materials properly (i.e. in such a
manner, in such format and parameters as stated in these Business Terms and Conditions
and relevant technical specifications) and in time, the Supplier is not obliged to create and
publish the Partner’s Module. If the Supplier does not provide a certain space to the Partner
due to the delay of the Partner with the delivery of the materials and does not display the
presentation of the Partner in this space, it is entitled to request a contractual penalty from
the Partner pursuant to par. 7.1 of these Business Terms and Conditions.

Visibly place in Partner’s stores any Event-related promotional materials to be delivered to

the Partner by the Supplier, namely the sticker/poster for the shop window of Partner’s

stores, for a total period of 7 days before the start of the Event and for the entire duration of
4
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d)

g)

h)

j)

k)

the Event until its end, i.e. from April 4 to 14 April, 2025 (MDS) and from September 5 up
to September 15, 2025 in the Czech Republic and Slovakia (MDA).

Promote the Event on its homepage, for a total period of 7 days before the start of the Event
until its end, i.e. April 4 through April 14, 2025, (MDS) and September 5 through
September 15, 2025, in the Czech Republic and Slovakia (MDA).

On the days of the Event, i.e. from on April 11 - 14, 2025 (MDS) and on September 12 - 15,
2025 in the Czech Republic, and Slovakia (MDA), to provide the Buyer making a purchase
in the Partner’s store (from the start of the opening hours) or on the Partner’s e-shop (from
00:01 AM on the given day) with the performance specified in the MD Application or the
Magazines (specifically on the Discount Coupon in case of an in-store purchase or in the e-
shop Module upon the Discount Code entry in case of an e-shop purchase). The Partner is
not entitled to arbitrarily change or even cancel the promised performance provided to the
Buyer for the duration of the Event.

On April 11 - 14, 2025 in the Czech Republic and Slovakia (MDS) and on September 12 -
15, 2025 in the Czech Republic and Slovakia (MDA), to comply with the opening hours
usual for these days (Friday, Saturday, Sunday, Monday), or extend - not shorten - the
opening hours. The Partner is obliged to notify the Supplier of the opening hours in advance
(fill them in on https://slevy.marianne.cz/partner in the Branches tab); the opening hours
will be listed on a special microsite of the Event in the catalog of stores in the MD Application.

Ensure operation of the Customer Service for Buyers, where such Partner’s Customer Service
is available, during the Event, i.e. April 11 - 14, 2025 (MDS) and on September 12 - 15, 2025
in the Czech Republic and Slovakia (MDA).

If, due to the stock exhaustion, the Partner is not able to provide the Buyer with the promised
performance, it is obliged to provide another performance, which is as similar as possible to
the original performance and has the same or higher value as the original performance. If
possible, in such case the Partner will offer the Buyer to choose from several options of the
substitute performance.

Notify the Supplier of the success rate of the sales support, in particular by communicating
how many Buyers met the conditions set out on the Discount Coupon or in the e-shop Module
and requested and received the promised performance, not later than May 5, 2025 for MDS
and no later than October 6, 2025 for MDA in the Czech Republic and October 13, 2025 for
MDA in Slovakia, using a form to be sent by the Supplier to the Partner in good time to the
Partner's email specified in the Event Manager.

Provide a discount of no less than 25% for the full range of products and services or gifts
corresponding to such discount (subject to Supplier's approval). The Partner operating in
the segment of household items/décor shall provide a discount of no less than 20% for goods
and services or gifts corresponding to such discount (subject to Supplier's approval).

In case of payment with the card of the Event’s main partner (Mastercard), provide an
additional 3% discount for the holder of this payment card in Czech republic. The provision
of the discount may not be conditional on the amount of the purchase price, the content of
the purchased assortment or any other requirements. In case Supplier neglects to provide
this discount, the Supplier is obliged to provide it subsequently.

After signing the Binding Reservation, deviation from the discount rates is possible only on
the basis of a written agreement with the Supplier.

Ensure that advertising on the Event or other promotion provided by the Partner’s own
means (especially on its website, social networks or other means) contains clearly defined
terms of the Event, in particular the provision of a discount or other performance by the
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4.2

4.3

4.4

Partner (e.g. for the stores “the discount is valid upon presentation of the Discount Coupon
from Marianne, Marianne Bydleni, Marianne Venkov a styl or the MD app”; for the e-shops
“the discount is valid upon entering a discount code found in Marianne, Marianne Bydleni,
Marianne Venkov a styl or the MD app”). Any online presentation, advertising on the Event
or other promotion provided by the Partner’s own means is subject to additional written
approval by the Supplier for the sake of maintaining consistency. In this respect, the Supplier
will provide the Partner on demand with up to 5 graphical online formats of such advertising.
The Partner is obliged to send an assignment of such advertising to the Supplier no later
than March 28, 2025 for MDS and no later than September 2, 2025 for MDA.

The Partner hereby expressly undertakes to ensure that, throughout the duration of the Event, i.e. on
April 11 - 14,2025 in the Czech Republic and Slovakia (MDS) and on September 12 - 15, 2025 in the Czech
Republic and Slovakia (MDA), no other promotion or marketing event takes place in the establishments
of the Partner listed in the List of Establishments and on any of the Partner’s e-shops (unless it is in the
List of E-shops), which, by means of granting discounts, gifts or similar benefits, would promote the sale
of products and services of the Partner or third-party products and services. For the avoidance of doubt,
such prohibited other promotional or marketing event shall be deemed to include a promotional or
marketing event in the e-shop of a Partner that has purchased a partnership for bricks-and-mortar stores
only and, conversely, an event in the bricks-and-mortar stores of a Partner that has purchased a
partnership for the e-shop. As an exception, especially when selling the old collection, during prolonged
discount sales for regular or club customers or for holders of customer discount cards, etc. (“Other
Events”), the Partner may, after prior written notice to the Supplier and obtaining its written consent,
grant discounts at the time of the Event, but only provided that:

a) It provides the buyer with a performance, the value of which will be the sum of the
performance provided under the Other Event and the performance provided under these
Business Terms and Conditions and the Event Manager (i.e. for example, it first provides a
discount under the terms of the Other Event and then provides an additional discount on this
discounted product under the terms of the Event, or provides an additional discount/gift
under the terms of the Other Event to a product discounted under the terms of the Event), or

b) It provides the Buyer with a performance stated in the Event Manager (or specified in detail
by the Partner in the Binding Reservation) under these Business Terms and Conditions and
the Binding Reservation (i.e. as part of the Event), the value of which shall always be higher
than the value of the performance provided as part of the Other Event.

The Partner or the Agency undertakes to ensure that the user name and password provided by the
Supplier for access to the Event Manager are communicated only to persons authorized to act on behalf
of the Partner in matters relating to cooperation in the Event organization. The Partner and the Agency
thus undertake to ensure that all supporting materials and information transmitted through the Event
Manager by the Partner to the Supplier are correct and complete.

The Supplier is not liable for any damage caused by the transmission of incorrect or incomplete
supporting materials and information by a person who has unlawfully obtained access to the user name
and password of the Partner.

In the case of Binding Reservation, which is signed by both the Partner and the Agency, it is considered
that the Agency is entitled to represent the Partner in the Event organization in the scope of a detailed
division of competences and liability for the fulfilment of obligations during the participation in the
Event, which will be set out in the annex to the Binding Reservation. In such a case, the annex becomes
an integral part of the Contract arising within the meaning of paragraph 2.2 of these Business Terms and
Conditions. If this annex to the Binding Reservation is not attached or does not completely regulate the
relationship between the Partner and the Agency, the Partner and the Agency shall be liable for fulfilling
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45

4.6

47

4.8

4.9

4.10

5.1

5.2

5.3

the obligations together and severally.

If the Binding Reservation is only signed by the Agency, it is considered that the Agency is entitled to
represent the Partner in all matters related to the Event organization. The division of competences and
responsibilities between the Agency and the Partner for the fulfilment of obligations arising from
participation in the Event is their internal matter; the Agency is the solely responsible to the Supplier for
fulfilling these obligations, in particular, for fulfilling the obligations of the Partner under this Article 4.
This does not affect the Supplier’s rights against the Partner, in particular the rights under Article 7 of
these Business Terms and Conditions.

If the Partner purchases a presentation of its offer in a store, it will only obtain a presentation of its store
(not its website or e-shop), i.e. the presentations in the Magazines, on the microsite and in the MD
Application will not contain links to the Partner’s website or e-shop. The presentation of the Partner’s
website or e-shop can be ordered by the Partner only by purchasing the relevant modules for e-shops
according to the Supplier’s offer.

The Partner or the Agency shall not be entitled to advertise or offer Discount Coupons or Discount Codes
on their websites, e-shops, social networks or in any (electronic or written) communication with their
customers.

Furthermore, the Partner and/or the Agency shall not be entitled to offer a discount on products other
than those included in the offer to which the Discount Coupons or Discount Codes apply under the
Contract. Before providing a discount or other performance, the Partner or the Agency are obliged to
always request the Buyer to demonstrate a Discount Coupon from the Magazine or enter a Discount Code
using the MD Application.

The Partner and/or the Agency shall not be entitled to disclose or provide Discount Coupons or Discount
Codes to any third party, in particular where there is a risk that such third party would disclose the
Discount Coupons or Discount Codes in any way.

The Partner and/or the Agency shall not be entitled to start the Event earlier, end the Event earlier,
extend the Event or adjust its timeline in any way other than as set forth in the terms of the Event under
these Business Terms and Conditions and other documents comprising the Contract. The obligation from
the previous sentence does not apply in the case of goods, whose nature requires them to be ordered by
the Buyer in advance and several visits to the store with possible order changes are necessary (e.g.
custom furniture, kitchen sets, etc.). In such cases, the Partner may indicate that the order can be created
in advance, and the Discount Coupon must be attached to such an order. It is entirely up to the Supplier
to determine whether this is possible during the Event. In case of doubt, the Partner or the Agency is
obliged to ask the Supplier whether an exemption under this paragraph can be applied.

Rights Associated with the Event

The Event is the intellectual property of the Supplier, which reserves all rights to the Event. Without the
prior written consent of the Supplier, no one is entitled to use the course of the Event, specifically copy,
imitate or otherwise use promotional materials promoting the Event, copy the visuals supplied by the
Supplier or use the Event logo. The Partner or the Agency hereby agrees that for the purposes of the
Event, the Supplier shall use their logos and other materials which may be protected by law and which
the Partner and the Agency shall designate or hand over to the Supplier for the purposes of the Event.

Any information and data relating to the Event that is not expressly intended to be disclosed or made
available to third parties under these Terms and Conditions, and information relating to the Business
Terms and Conditions, Binding Reservation and the Contract between the Supplier and the Partner or
the Agency shall be the subject of the Supplier’s trade secrets.

Under these Business Terms and Conditions and the Contract, the Partner and the Agency undertake not
to provide to a third party or make available to the public the materials promoting the Event, which will
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5.4

6.1

6.2

7.1

7.2

7.3

7.4

7.5

7.6

be supplied by the Supplier, the presentation of the Event or its form, until they are authorized to do so
under these Business Terms and Conditions and the Binding Reservation, i.e. before the date of
publication of the Magazines containing the Modules and other matters related to the Event. The form of
promotional materials for the Event and the form of the Event presentations are in the sole competence
and at the sole discretion of the Supplier. The Partner or the Agency will only cooperate with the Supplier
in this regard and provide it with their non-binding recommendations. The Partner and the Agency are
not authorized to use promotional materials for the Event for any purpose other than the presentation
and promotion of the Event.

The Partner and the Agency shall grant the Supplier the right to use the data provided under these
Business Terms and Conditions for its marketing and promotional purposes.

Remuneration, Payment Terms

The Partner or the Agency are obliged to pay the Supplier for the provided advertising space and for
other forms of promotion provided under these Business Terms and Conditions and the Contract the
remuneration according to the valid price list specified in the Binding Reservation plus the relevant
statutory VAT.

The remuneration referred to in paragraph 6.1 of these Business Terms and Conditions is payable by
non-cash transfer to the Supplier’s bank account number (EUR) 2102106307 /2700, held with Unicredit
Bank., no later than 14 days after the mandatory issue of the tax document (invoice) by the Supplier. In
the case of the first advertisement, the Partner or the Agency is obliged to pay the advance invoice by
February 20, 2025 at the latest in respect of MDS and by July 17, 2025 in respect of MDA. In case of
delay in payment of the invoice, the Partner or the Agency is obliged to pay the Supplier a contractual
penalty of 0.05% of the amount due per day from the first day of delay to the actual payment date, and at
the same time pay the full list price of the advertisement (i.e. the price of the advertisement without the
discount provided). This does not affect Supplier’s other rights under these Business Terms and
Conditions.

Contractual Penalty

If the Partner infringes the obligations referred to in paragraph 4.1 (h) or (i) of these Business Terms and
Conditions, the Partner or the Agency (jointly and severally) are obliged to pay the Supplier a contractual
penalty of CZK 100,000 for each individual breach of any of those obligations.

If the Partner infringes the obligations referred to in paragraph 4.1 (a), (b) or (f) of these Business Terms
and Conditions, the Partner or the Agency (jointly and severally) are obliged to pay the Supplier a
contractual penalty of CZK 50,000 for each individual breach of any of those obligations.

If the Partner infringes the obligations referred to in paragraph 4.1 (c), (e) or (k) of these Business Terms
and Conditions, the Partner or the Agency (jointly and severally) are obliged to pay the Supplier a
contractual penalty of CZK 60,000 for each individual breach of any of those obligations.

If the Partner infringes the obligation referred to in paragraph 4.1 (j) of these Business Terms and
Conditions, the Partner and/or the Agency (jointly and severally) are obliged to pay the Supplier a
contractual penalty of CZK 50,000 for each individual breach.

If the Partner infringes any obligation referred to in paragraph 4.2 of these Business Terms and
Conditions, the Partner and/or the Agency (jointly and severally) are obliged to pay the Supplier a
contractual penalty of CZK 100,000 for each establishment in which the promotional or marketing event
will take place and a contractual penalty of CZK 500,000 for each e-shop on which the promotional or
marketing event that promotes the sale of the Products and Services of the Partner or third parties will
take place by providing discounts or gifts or similar benefits.

If the Partner or the Agency infringes the obligations referred to in paragraph 4.7 or 4.8 of these Business
Terms and Conditions, the Partner and/or the Agency (jointly and severally) are obliged to pay the
8
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7.7

7.8

7.9

7.10

7.11

7.12

7.13

7.14

7.15

Supplier a contractual penalty of CZK 600,000 for each day when an individual breach under the
mentioned paragraphs takes place. Individual breaches referred to in paragraphs 4.7 and 4.8 shall be
assessed separately.

If the Partner or the Agency infringes the obligations referred to in paragraph 4.9 of these Business Terms
and Conditions, the Partner and/or the Agency (jointly and severally) are obliged to pay the Supplier a
contractual penalty of CZK 600,000 for each individual breach.

If the Partner infringes the obligations referred to in paragraphs 4.10 and 5.3 of these Business Terms
and Conditions, the Partner and/or the Agency (jointly and severally) are obliged to pay the Supplier a
contractual penalty of CZK 600,000 for each individual breach of such obligation.

For the purposes of this paragraph 7 of these Business Terms and Conditions, stores shall also include
the individual premises of a chain store, pharmacies or other establishments with which the Partner has
made a contract for the purpose of the Partner’s participation in the Event.

The Partner and the Agency declare that they agree to the amount of contractual penalties under this
paragraph 7 of these Business Terms and Conditions, as they are aware that failure to fulfil their
contractual obligations is capable of harming the reputation and credibility of the Supplier and the
Magazines and thereby negatively affect, among others, the success of the Event and the sale of
Magazines.

A claim arising or a payment of a contractual penalty by the Partner or the Agency shall be without
prejudice to the Supplier’s right to the remuneration specified in the Binding Reservation and the claim
for full compensation.

If the Supplier infringes the obligations referred to in paragraph 3.1 of these Business Terms and
Conditions, it is obliged to pay the Partner a contractual penalty of CZK 40,000 or to offer reasonable
compensation in the form of advertising. However, it shall not be considered to be a breach of these
Business Terms and Conditions, if the Supplier’s obligation referred to in paragraph 3.1 is not fulfilled
due to the Partner not having listed in the Event Manager all establishments participating in the Event or
having incorrectly indicated the name, address of the establishment or not having cooperated on the
takeover of materials or not having provided the Supplier with the materials for advertising and
preparation of promotional materials and Discount Coupons.

The Partner, the Agency and the Supplier shall not be obliged to pay a contractual penalty if they breach
the obligations set out in these Business Terms and Conditions due to the effect of force majeure, i.e. due
to an accident, fire, flood or other natural disasters, epidemic or similar event if it could not be prevented
with reasonable efforts. This does not apply to cases when the obliged party was already in default with
the fulfilment of an obligation when the force majeure occurred. The Partner, the Agency and the Supplier
undertake to inform each other of force majeure occurrences and to proceed in the manner that would
minimize the breach of obligations and the resulting damages as much as possible.

The contractual penalty is payable by a non-cash transfer to the account of the Supplier or the Partner
specified in the Binding Reservation within ten (10) days of receipt of a written call for payment by the
Partner or Supplier.

The Partner and/or the Agency shall acknowledge that the ‘Marianne Days’ logo is a trademark and that
they are entitled to use that trademark only for the purpose and in the manner specified in these Business
Terms and Conditions and the Binding Reservation. The Partner and the Agency undertake to ensure that
the trademark is never used in a disparaging manner or in a manner that harms or could harm the
reputation of the Supplier or its products and services. In the event of a breach of any obligation of the
Partner and the Agency under this paragraph, the Supplier shall be entitled to request the Partner and
the Agency (jointly and severally), and the Partner and the Agency (jointly and severally) undertake to
pay the Supplier a contractual penalty in the amount of CZK 150,000 for each individual breach of this
obligation of the Partner or the Agency.
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Duration and Termination of Cooperation

Cooperation between the Partner and/or the Agency and the Supplier will always last for the period
necessary to fulfil all obligations of the Parties arising from the Binding Reservation and from these
Business Terms and Conditions or the Contract.

The Contract made in accordance with the procedure referred to in paragraph 2.2 of these Business
Terms and Conditions cannot be terminated. The Contract may be terminated only by written agreement
of the Parties.

In the event that any of the Parties breach its obligations, which has been alerted and the defective
situation has not been removed within the reasonable time provided or in the event that any of the
Parties have infringed its obligations substantially, the other Party shall be entitled to unilaterally
withdraw from the Contract made in accordance with the procedure referred to in paragraph 2.2 of these
Business Terms and Conditions. In this case, the Contract expires on the date of delivery of the written
expression of will of the authorized Party to withdraw from the Contract to the other Party infringing its
obligations. For the purposes of this paragraph, the Partner and the Agency shall be deemed to be one
Party to these Business Terms and Conditions and the Contract.

Cost of Performance

Unless otherwise stated in the Binding Reservation or these Business Terms and Conditions, each Party
shall bear the costs of performance under the Contract incurred by it.

Other Arrangements

The Parties undertake to mutually and in a timely manner provide each other with all the information
and supporting materials which are strictly necessary for the proper and timely fulfilment of the
obligations arising from these Business Terms and Conditions and the Contract. In matters relating to
the Contract, the following contact persons shall be entitled to act on behalf of the contracting parties:

For the Supplier:
akce@burda.cz, tel. +420 737 700 077

For the Partner:
Persons listed in the Binding Reservation and the application filled out by the Partner (or the Agency).

If any of the Parties hands over to the other Party, for the purpose of fulfilling its obligations under the
Contract, materials burdened by patents, copyrights or other rights of a similar nature, those rights shall
be retained and shall not be assigned in any way to another Party.

The Parties undertake to use information obtained from the other Party in connection with the
performance of these Business Terms and Conditions and the Contract solely for the purposes of this
Contract. The Partner and the Agency acknowledge that the Contract with the Partner or the Agency is
concluded as non-exclusive, i.e. that the Supplier has an unlimited right to choose other contractual
partners of the Event.

Within fourteen (14) days of signing the Binding Reservation, the Partner is entitled to cancel the Binding
Reservation and withdraw from this Contract without an obligation to pay the severance pay stipulated
in the Binding Reservation. If the cancellation of the Binding Reservation and withdrawal from the
Contract takes place later than fourteen (14) days after signing the Binding Reservation, the Partner is
obliged to pay the Supplier a severance pay amounting to the full price (including VAT) specified in the
Binding Reservation within five (5) days of delivery of the written notice of withdrawal or partial
withdrawal from the Contract to the Supplier. However, the Partner is not entitled to cancel the Binding
10
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Reservation if fifty (50) days or less remain until the date of publication of the Magazines. Cancellation
of the Binding Reservation and withdrawal from the Contract is possible only by written notice of
withdrawal from the Contract, which must be delivered to the Supplier. If multiple different advertising
areas have been ordered through the Binding Reservation, it is possible to make partial cancellation of
the Binding Reservation and withdrawal from the Contract. .

Final Provisions

The provisions of these Business Terms and Conditions form an integral part of any Binding Reservation
or Contract concluded between the Supplier and the Partner pursuant to Article 2.2 of these Business
Terms and Conditions. In the event that a Binding Reservation contains an explicit arrangement that is
contrary to these Terms and Conditions, the explicit provision of the Binding Reservation shall have
priority.

These Business Terms and Conditions may be changed by the Supplier at any time. The Supplier shall
inform the Partner in writing of any change to these Business Terms and Conditions. If the Partner does
not agree to changes to the Business Terms and Conditions, it has the right to terminate the Binding
Reservation or Contract, with a notice period of thirty (30) days, which shall commence on the day
following the date of receipt of the written notice. However, any changes to the Business Terms and
Conditions do not apply in any way to the Binding Reservations or Contracts made before such changes
take effect.

In the event that any provision of these Business Terms and Conditions, a Binding Reservation or a
Contract becomes invalid, ineffective or unenforceable, this will not affect the validity and enforceability
of the other provisions of these Business Terms and Conditions, such Binding Reservation or such
Contract. The Parties undertake to replace the invalid, ineffective or unenforceable provision with a valid,
effective and enforceable provision, which, by its content and meaning, best corresponds to the content
and meaning of the original provision which has become invalid, ineffective or unenforceable.

These Business Terms and Conditions are governed by the Czech law. Any disputes arising out of these
Business Terms and Conditions, a Binding Reservation or Contract will be submitted to the competent
(general) court of the Supplier.

These Business Terms and Conditions shall come into force and take effect on the date of their publication
on the Supplier’s website at https://slevy.marianne.cz/partner (this link will be functional from January
2,2025 for MDS and May 27, 2025 for MDA).
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